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makers of a nation! 
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CHARLOTTE'S GALA 
WORLD PREMIERE 
LAUNCHES 300-THEATRE 
SATURATION SHOWING!! 


(Said The Governor of Carolina, North to the Governor of Carolina, South: 
"Nothing could be finer!!’’) 


We kicked off a giant saturation in the Charlotte and Atlanta area, where identification with the 
movie’s background is deeply rooted © Charlotte’s Center Theatre played host to the governors 
of both North and South Carolina, who joined the Mayor and other civic and theatrical notables @ 
The governors issued a proclamation praising the movie’s exciting and accurate story, noting that 
the deep love of the land demonstrated by the heroic Carolinians in the film has developed into the 
national character of free U.S. citizens today @ Bands played as the celebrities posed for news- 
paper and television cameras @® Remote radio broadcasts reported the event © Scout troops 
and an honor guard massed at the theatrefront, resulting in a newsworthy bally and stirring up much 


loeal interest. 


VENTURE! 


The man 
without 
a country... 
The woman 
without fear... 
They came to 
Hero’s Island 
to love... 
to fight... 
to pioneer 
a mighty 
sweeping 
adventure! 
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Special Mat No. 1 


The following ads and scene cuts are 
included on the composite mat available 
at a special low price at National Screen: 


ADS 201, 202, 203, 101, 102, 103 
SCENES 1D and 2B 
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They came to Hero’s Island to 
love... to fight... to pioneer 
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IN DEFIANCE...IN COURAGE...IN PRIDE... 
THEY FOUGHT AGAINST ALL ODDS 


TO SOW THEIR SEEDS OF GREATNESS! 


IN DEFIANCE...IN COURAGE...IN PRIDE... 
THEY FOUGHT AGAINST ALL ODDS | 
TO SOW THEIR SEEDS OF GREATNESS! 
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Official Billing The Story ove: ror purtication) The Cast 


9 Thomas Mainwaring (Brendan Dillon) and his family have been freed of Jacob Webber Sa Tis James Mason 
HERO S ISLAND indenture and willed a landrise called Bull Island, southeast of the Carolina Devon Mainwaring ................ Kate Manx 
100% coast. He arrives there with his wife Devon (Kate Manx) and their two children RPBREECCS «2052. -nshesienl com Neville Brand 
starr (Morgan Mason and Darby Hinton). A laborer named Wayte Giddens (Warren INECEGEAR 028.6501. AT) Rip Torn 
Oates) has joined them. so i nec aes ew A. Warren Oates 
James Mason 100% The island, however, has been used for generations by one fishing family. i hg pe SED pale vinen 
Enoch (Robert Sampson) and his brother Nicholas (Rip Torn) order the ie: oe aly ge ae 
e . : . 8 dee Ae ga OREN pir Dean Stanton 
Neville Br and OMe arey ee ee ering. Dene alien re busy Bit. and 6 LC ame Cn Re ee Morgan Mason 
AED as cic, Hoe ee ee. Darby Hinton 
Kate Manx 100% The next morning Jacob Webber (James Mason) is cast up on the island, Pando. eee. Robert Johnson 
lashed to a small raft. He is fed and cared for by the suspicious pioneers but Maree Bill H: 
Ri T m 100% when Wayte asks him to help fight the hostile fishermen, he refuses, saying he Saar & Ge es Salte He ee * 
Pp O does not fight. At noon the entire Gates family returns. When Jacob is threatened mae —— 
he tries to reason with them, but is attacked. Then he reveals an extraordinarily 
with professional ability at hand-to-hand fighting, finally routing them all with a ma 
Warren Oates 25% an 
The Gates brothers hire Kingstree (Neville Brand), a slave-steward, to kill 
Brendan Dillon 257 Jacob and drive the peaceful family from the island. Nicholas alone is opposed 
: to the brutal plan, and when his own brothers nearly kill him, he puts in with The Staff 
Written and Directed by the settlers. Kingstree and his men land on the island but Jacob again refuses 7 
Leslie Stevens 25% to fight. Wayte, who has no skill at warfare, is soon killed and injuries put e cOuver i acta 8 Leslie Stevens 
Nicholas out of the fray. Devon’s two children are captured and held as hostages. Director ................ ce Leslie Stevens 
Filmed in Panavision (R) 20% Jacob finally brandishes the cutlass and strides toward the beach. Kingstree Original screenplay .......... Leslie Stevens 
recognizes him as a famous pirate and the battle becomes a personal one. Jacob Cinematographer ................ Ted McCord 
Technicolor‘ (R) 20% kills him; the others, who are not also dead, flee. The pirate plans on returning WIHEIe ies. ee, Dominic Frontiere 
to his black flag. Devon will stay, she says, and raise her family to believe in Film Editor .............. Richard Brockway 
A Daystar-Portland zeocugne God and the land . . . and themselves. Tao Aiind Preaietion 
Réléaéed thra’ United “Artists 5% (Running Time: 94 Minutes) Released thru United Artists 
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New Movie 


‘Hero's Island’ Have Share In Profits 


Stull TL-39 


Mat 2A 


A swashbuckling James Mason stars in “Hero’s Island,” opening 
sdacesnaee at the ............ Theatre, through United Artists. In Pana- 
vision and Technicolor, the drama also stars Neville Brand, Kate 


Manx and Rip Torn. 


Stevens Says He Has Answer 
To French And ftalian Movies 


Hollywood, which nurtured picture-making from infancy to 
the giant it has become today, has begun to answer France’s 
“new-wave” and Italy’s “‘neo-realism.” Leslie Stevens is one 
man with that answer. “In plain English,” he says, “it is the 
idea-picture, and ‘Hero’s Island’ is my first big one.” (He 


wrote and directed one of the most 
controversial American pictures of 
our time, “Private Property,” a few 
years ago, but it was not a “Big 
one.”) Starring James Mason, Ne- 


ville Brand, Kate Manx and Rip 


Torn, “Hero’s Island” opens in 
Technicolor and Panavision on 
Ee at the ........ Theatre, through 


United Artists release. 

At thirty-eight, Stevens has long 
been convinced that what foreign 
films have been doing so well, 
American movies can do_ better. 
The vitality, youthful spirit of ex- 
citement, creative freedom and in- 
genuity which are bringing tre- 
mendous acceptance from U.S. au- 
diences were once strictly domestic 
commodities, and Stevens (who 
has nothing at all against big and 
bright movies—he produced “Mar- 
riage-Go-Round,” which he adapt- 
ed from his own stage hit) is put- 
ting them back on the market. He 


Still TL-60 


Mat 1B 
Rip Torn co-stars with James 
Mason, Neville Brand and Kate 
Manx in the Technicolor-Pana- 
vision drama, ‘‘Hero’s Island,” 
opening ............ iL | SV oMepenome mere 
Theatre, through United Artists 
release. 
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has other definitions of motion pic- 
ture “bigness” than the physical 
scope and panoply which appear 
on the screen. To Stevens, there is 
nothing bigger than the mind of 
man, than human aspiration... 
national purpose. “Hero’s Island” 
is that kind of big, mounted on 
wide screen for sweep and shown 
in Technicolor for grandeur. 


Movie’s Cameraman 
Becomes Middleman 


A knee-length hood called a “vio- 
lence camera” was developed and 
used for the first time in “Hero’s 
Island,” opening atatheuse. 
Theatre, through United Artists. 
Made of aluminum ribs laminated 
with two-inch thick layers of fiber- 
glass, the hood permitted camera- 
men to photograph James Mason’s 
climactic cutlass duel with co-star 
Neville Brand from between the 
men. Portholes for the 35mm hand 
camera, mounted on an_ interior 
swivel, are of unbreakable ground 
glass and the interior of the hood, 
which is worn hung from the ope- 
rator’s shoulders, is padded with 
foam rubber. Effect of this close, 
mobile photography is one of vir- 
tual audience participation in the 
dueling scenes. 


Kate Hunts Bear! 


Blond and willowy Kate Manx, 
co-starring with James Mason in 
“Hero’s Island,” opening in Tech- 
nicolor on........ at the ........ Theatre, 
through United Artists release, 
looks as though her most strenuous 
activity would be hostessing a tea 
party. She is an avid big-game 
hunter, however. During vacations, 
Kate journeys to Alaska where she 
has brought down grizzly bears 
and caribou! 


(Advance Production Feature) 


In this era of preposterous prices 
a young man named Leslie Stevens 
has just turned back the clock a 
quarter century by making a mo- 
tion picture in Technicolor and 
wide screen Panavision, starring 
James Mason, and bringing it in 
for only $289,000! Co-starring Ne- 
ville Brand, Kate Manx and Rip 
Torn, “Hero’s Island” opens ........ at 
the Theatre, through United 
Artists release. 


Stevens, who came to Hollywood 
from Broadway, where he authored 
the smash footlight productions of 
“Marriage-Go-Round” and “Cham- 
pagne Complex,” long believed 
that America could come up with 
the film answer to France’s “new 
wave” and Italy’s “neo-realist” pro- 
ductions, and give U. S. audiences 
es a lot of movie for a little 
money.” As producer, director and 
author of “Hero’s Island,” Stevens 
went about doing just this, with 
ease and artistry. In order to lure 
James Mason—who commands one 
of the biggest salaries of any star 
—he offered him a handsome per- 
centage of the picture’s profits, as 
he did with his other stars. To 
avoid heavy studio overhead and 
sound-stage rentals he took cast 
and crew to Catalina Island, twen- 
ty miles from Hollywood, for loca- 
tion filming. For his back-of-the- 
camera crew, on whom a producer 
is utterly dependent for meeting a 
production schedule, he signed the 
top men in their fields and added 
to their incentive by giving de- 
partment heads a portion of the 
profits in addition to above-scale 
salaries. Result of this extra spend- 
ing: a skin-tight shooting schedule 
of eighteen days was completed in 
sixteen. 


In the film, Catalina represents 
Bull Island, a landrise off the coast 
of the Carolinas, where the story is 
set. In 1718 a family of servants, 
newly-freed of indenture, struggled 
to maintain that freedom, aided by 
a notorious pirate, played with bra- 
vura style by a bearded Mason. 
Catalina, save for its famous bay 
and the city of Avalon, is a wilder- 
ness; its rugged 76 square miles 
are not open to the public. Two 
location sites were used: a cactus 
garden, planted many years ago by 
William Wrigley, Jr., who pur- 
chased the island soon after the 
turn of the century—and a spread 
of tiny, rock-bound harbors on the 
primitive western shore. All the 
vast equipment needed for filming 
(trucks, mobile dressing rooms, 
generators, lights, cameras, reflec- 
tors and properties) was barged 
to the island from the mainland 

and the cast lodged at St. 
Catherine Hotel in Avalon. Up at 
five in the morning, every morning, 
they were all turned in by eleven 
at night, too tired to use the com- 
pany’s amphibian planes, available 
for shuttling to Hollywood. 


Heroes & Tourists 


“Hero’s Island’? opening in 
Technicolor on at the 
2. 8 Theatre through United 
Artists release, is really Ca- 
talina Island, twenty miles 
off the coast of Southern 
California. The island is a 
world-famous summer play- 
ground, but tourist activities 
are confined to the city and 
bay of Avalon. Producer-di- 
rector-writer Leslie Stevens 
took cast and crew to the 
primitive wilderness areas of 
the island, never open to the 
public, and there they film- 
ed the exciting story, in Pan- 
avision. James Mason, Ne- 
ville Brand, Kate Manx and 
Rip Torn star. 


Stars and Staff Stevens Writes, Produces And 


Directs ‘Heros Island Epic 


At thirty-eight, Leslie Stevens has become a top talent in the 
world of entertainment, adding “Hero’s Island” to his many 
exciting accomplishments. Starring James Mason, Neville 
Brand, Kate Manx and Rip Torn, the Technicolor drama opens 


Stevens wrote, directed and pro- 
duced “Hero’s Island” with the 
same tireless energy and enthusi- 
asm he has used for every project 
in his turbulent career. He also 
wrote “Marriage-Go-Round” for the 
Broadway stage and after two 
seasons brought it to Hollywood, 
wrote the screenplay and produced 
the movie. He also wrote and di- 
rected one of the most controver- 
sial American pictures of our time, 
“Private Property,” which caused 
a sensation here and in Europe. 
Europe also honored “The Left 
Handed Gun,” which at the time 
went unnoticed in the U. S. 
although his screenplay was di- 
rected by Arthur Penn, produced 
by Fred Coe and starred Paul New- 
man! The Union de Critiques in 
Belgium awarded it the Grand Prix 
while American audiences con- 
sidered it an offbeat western. 

This was in 1960. Seven years 
before that Leslie, then a _play- 
writing student, showed a manu- 


TL-65 Mat 1C 


Blond and willowy Kate Manx 
co-stars with James Mason in 
“Hero’s Island,” opening in 
Technicolor and Panavision on 
asi eva at the ............ Theatre, 
through United Artists. 


at Mees Theatre, through United Artists release. 


script to Joseph Anthony, also un- 
known and hungry, and together 
they managed to get “Bullfight” 
staged Off-Broadway. It was a hit 
and so were they. 

Since then Stevens has written 
“The Lovers,” which starred Joan- 
ne Woodward, “Champagne Com- 
plex” with Polly Bergen and the 
Claudette Colbert—Charles Boyer 
comedy hit “Marriage-Go-Round.” 
His TV successes include shows 
for the famed “Playhouse 90” and 
many spectaculars. 

“Hero’s Island” marks the first 
film of his own Daystar Corpora- 
tion’s “idea-picture-pact” with 
United Artists, a project designed 
to combine entertainment with 
thought provoking subjects. The 
son of a U. S. Navy Vice Admiral, 
Leslie’s love of the sea and of 
liberty is evident in the screenplay 
he penned for this thrilling story 
of early America. 


MASON MOVIE 


(General Advance) 


“Hero’s Island,” Technicolor ad- 
venture epic starring James Mason, 
Opense re BUmLNe eeeeae: Theatre, 
through United Artists release. In 
wide-screen Panavision, the drama 
also stars Neville Brand, Kate 
Manx and Rip Torn. Leslie Ste- 
vens, who wrote and _ produced 
“Marriage-Go-Round,” wrote, pro- 
duced and directed “Hero’s Island,” 
which is the impassioned account 
of an early American family freed 
of indenture and deeded a landrise 
off the Carolina coast. Their deep 
love of the land is central to this 
violent and tender story recounting 
the struggle against tyranny. Their 
basic nature later became the na- 
tional character of free citizens in 
the United States. 


Warren Oates and Brendan Dil- 
lon are featured in the film, which 
is a Daystar-Portland production. 


TL-12 
Kate Manx and Rip Torn face the enemy in “Hero’s Island,” 


opening ............ 


atithesAs..427.%.: 


Mat 2B 


Theatre, through United Artists. 


They co-star with James Mason and Neville Brand in the Techni- 
color-Panavision drama. The boy behind that old flint-lock is 


Darby Hinton. 


Bad Man Brand Plays Villain 


Once More In ‘Hero's Island 


Neville Brand, Villain, has made 
a career out of being wrong. Near- 
ly all of his screen roles cast him 
on the wrong side of the law, and 
in “Hero’s Island,” opening ........ at 
the Theatre, through United 
Artists release, he again plays the 
heavy: an evil, cruel, vicious stew- 
ard of a slave port. Brand was de- 
lighted with the part. Bad man 
roles are the meatiest, claims Bad 
Man Brand, and the most fun for 
an actor. In “Hero’s Island,” which 
is in Technicolor and Panavision, 


he co-stars with James Mason, Kate 
Manx and Rip Torn. 

Brand’s big break was the prison 
break picture “Riot in Cell Block 
11.” His first film was “D.O.A.” 
with Edmond O’Brien, followed by 
“The Halls of Montezuma.” Then 
for four years he shuttled between 
the New York stage and Holly- 
wood, appearing in many action 
pictures—usually as the heavy, un- 
til he married Ramona Arujo and 
settled in California. They have 
two daughters. 


Mason is Builder 
Of Acting Career 
On Two Continents 


TL-EX-67 
James Mason 


Mat 1D 


When is a Mason not a builder? 
When he is a hero. James Mason, 
currently starring with Neville 
Brand, Kate Manx and Rip Torn 
in “Hero’s Island,” opening 
atthe ssc Theatre, through United 
Artists, originally prepared for a 
career in architecture. Born in Hud- 
dersfield, England, he was educated 
at Marlborough College and then 
at Cambridge University, receiving 
both Bachelor and Masters degrees 
in that subject. 


However, when he managed to 
convince the manager of a touring 
melodrama called “The Rascal” 
that he was suitable for a role in 
the play, despite his colossal lack 
of experience, he forever abandonéd 
any thought of building anything 
except a stairway to stardom. Sev- 
eral seasons with repertory, includ- 
ing Noel Cowards Company, pre- 
ceeded a season with the Old Vic, 
and in 1935 Mason made his screen 
debut. It was a modest movie called 
“Late Extra,” but it was followed 
with three more that same year. 
Among Mason’s most memorable 
British films are “Hatter’s Castle,” 
“Seventh Veil” and “Odd Man 
Out.” 


In 1948 Mason came to Holly- 
wood and “Madame Bovary” mark- 
ed the beginning of his U.S. career. 
Among the many movies which fol- 
lowed are “Prince Valiant,” “Five 
Fingers,” “The Desert Fox,” “A 
Star is Born,” “Julius Ceasar,” 
“North by Northwest,” “Journey 
To The Center of the Earth,” “Mar- 
riage-Go-Round,” and “Lolita.” 


Three By Thirty 


Leslie Stevens, who wrote, pro- 
duced and directed “Hero’s Island,” 
opening in Technicolor on. ........ at 
bee. Theatre, through United 
Artists, authored two Broadway 
stage smashes before he was thirty. 
First was “Champagne Complex,” 
followed by “Marriage-Go-Round,” 
which he adapted for the screen 
and also produced. Even earlier, 
Stevens wrote “Bullfight,” which 
was presented Off-Broadway. 


TL-30 


Mat 1A 


Neville Brand co-stars with 
James Mason in “Hero’s Is- 
land,” opening at the 
nel Theatre, through United 
Artists. Drama is in Techni- 
color and Panavision. 


Exploitation _ 


BALLYS, CONTESTS, DISPLAYS AND 
PROMOS TELL TOWN YOU HAVE AN EPIC ADVENTURE 
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‘Island Photo Standee Sells Action 


CUT OUT 
OR 

SQUARED 
OFF 


5 or 6 
FEET 
LONG! 


The horizontal layout for this action-angled standee is specially suitable for lobby walls and returns and 
for mounting on marquees and overheads. With merchant tie-ins, it is adaptable for point-of-sale and win- 
dow displays. It will be most effective when exhibited CUT OUT along the tops of the figures, as illustrated. 
The manufacturer will cut out the display before shipping, at no extra cost ONLY IF YOU REQUEST IT 
with your order, Easels will be attached to the back ON REQUEST, also for no additional charge. Other- 
wise the area along the top of the display will be squared off and finished in tone or color. When ordering, 
specify your playdate and state if you want your standee shipped air-express. Use the order blank below. 
FOUR WALL, exhibitors can set this display in the lobby weeks ahead of playdate, moving it out front 
during the run. If you do not have a raised area, set it off the floor by placing it on an easel. OLONERS 
have additional advantage: the grounds, Set this “island” where there are trees or shrubs and bring in lots 
of sand (it’s cheap enough) to make a real island out of it. 


| IDEAL PHOTOGRAPHIC CORPORATION 
j 160 West 46 Street 
| New York 36, New York ‘HERO'S ISLAND’ 
PRICES PLEASE SEND ME ............ DISPLAYS i 
; 0 60x40 72x48 i 
BLACK & { [] cut out [] not cut out no extra i 
SIZE WHITE COLOR j © with easel [ without easel ) charge I 
xa Tene ee 
X 
Ss ! NAIVE oi oe re ese ere hone hoes 
a I 
72 x 48 $22.00 $28.00 Ship “tape APEXPROSS THEATRE. o05o..escccssscsccssocosssaosnces I 
, fa ee Rae Sane STATE............ I 


Check proper boxes, make sure name and address are clearly printed, 
and mail. 


ART STILLS: Enlarge these two main art elements for marquee and theatrefront 
displays and also for all merchant tie-ins around town. Order by number from National 
Screen Exchange. 


PIONEERS OFT 
TAMERS OF T 
BUILDERS OF THE D 


TL-ART-2 


TL-ART-1 


» Heros 


COLOR-IN 
e? ISSLA\Nio)| MAT FOR 
GX sin TECHNICOLOR' 


yg CONTEST 


Offer this mat to the newspa- 
pers or tie-in with a merchant 
who distributes it through his 
stores, on counters or at check- 
out points in markets. He can 
print the drawing on paper- 
bags or as a broadside. Post 
winners in windows and on dis- 
play at your theatre. 


Illustration is smaller than 
actual four column size. 
Order MAT 4A from 

National Screen Exchange. 


FIND LOCAL H ERO: Set a promotion with a newspaper, 


radio or TV station to find a local policeman, fireman, veteran, doctor, social 
worker, a boy or girl or any citizen who has in some way been heroic. Give 
him or her the V.I.P. treatment: guest of honor at opening or at a special 
screening; meeting with the mayor at city hall; dinner with celebs . 

and whatever prizes you can promote. Tie in with the Chamber of Commerce, 
a merchants’ association, a civic or charity group. Go all out. It’s an ideal 
title tie-in, using the HERO angle. 


WALKING BALLY: Send a man and a woman around town, 


dressed as in the ads. He carries two guns, or a gun and a cutlass and she 
has a doll-baby in her arms. They carry placards or wear signs reading 


FOLLOW US TO “HERO’S ISLAND” — BIJOU THEATRE. 


ROLLING BALLY: You can build an “island” on a flat-bed 


truck very easily, by cutting out a 6-sheet and mounting it on display board. 
Rig a few extra “trees” around your float and if you can promote a boat 
—any boat—set that at one end of your “island.” A few real people, dressed 
as in the walking bally above, will animate your float, especially if you have 
two men “duel” with cutlasses from time to time. 


TRAFFIC TIE-IN: Tie in with your city’s Traflic-Safety De- 


partment by naming each of the main safety islands on your busy streets 
HERO’S ISLAND. Tack cards and posters can read: DON’T BE A “HERO” 
DON’T FIGHT THE TRAFFIC. WAIT HERE FOR THE LIGHT. SEE 
“HERO’S ISLAND” AT THE BIJOU THEATRE. 


TRAVEL TIE-IN: Let your largest travel agency use the main 


art or the standee to tie in reservations for island resorts. Come-on copy 
reads: HERO’S ISLAND! HEROINES WELCOME TOO. Then agency can 
follow with its pitch for any island. General angle is: HERO’S ISLAND: 
LANDMARK OF ADVENTURE! BAHAMA ISLAND: LANDMARK OF 
FUN! If island the agency wants to use actually has some heroic stature, 
you can do it this way: THIS IS CURACAO’S FAMOUS WALL (picture) 
FROM WHICH HEROES DEFENDED THE CITY AGAINST PIRATES! 
THIS IS ‘HERO’S ISLAND’ (movie-ad or color still) WHERE COURAGE 
AND CUTLASS TAMED AN ISLAND FRONTIER! 


SWO RDPLAY: plays a big part in this story. Check to see if 


there are fencing clubs in any of your local schools, gyms, Ys or other or- 
ganizations. With their cooperation or sponsorship, stage a fencing contest. 
A sporting goods store or a department store selling fencing equipment can 
award prizes, Get them to go for movie tie-ups in advertising, windows and 
points-of-sale. If you have a fencing instructor or other qualified swordsman 
who will go along, set a “demonstration match” on TV, at a gym or Y or 
any public place. IF YOU OPERATE A DRIVE-IN use your grounds before 
show time. HARDTOP exhibs can set periodic “duels” atop marquees, if 
practical. 


SCHOO LS: The adventures of the pioneers on “Hero’s Island” re- 


veal some seldom remembered facts of early American history, including the 
system of indentured white servants. Although not the main theme, this and 
other historical sidelights give you an excellent peg for a tie-in with your 
local schools. Set contests and panel discussions in classrooms, auditoriums, 
school papers . . . or as write-ins to the theatre or a city newspaper. Use 
love of liberty, love of the land and the determination to fight for both as 
your angle in characterizing the pre-Revolution Americans. Invite school 
officials and students to special screenings and, of course, invite media 
people to cover. 


SATIN ACCESSORIES 


——— 


A Sum JAMES NEVILLE 
1 HeERoeSs Sih 
MIGHTY, SWEEPING \ KATE RIP ‘ 
ADVENTURE! if ISLAND ‘MANY TORN 


TECHNICOLOR™ prsuvsion 


Hay tect es UNITED BEDARTISTS Te 


TEGWEDLOR omvsn: oe DeLuxe Sectional Valance 


MASON BRAND Cae ee 
Order valances and ushers’ 


MANX TORN 
badges from National Screen 


Exch ; 
9x12 Flag pea ae items from manu- 


SC sin Based facturer: National Flag & Dis- 
pp las play Co., 43 W. 21 St., N. Y. TECHNICOLOR’ Panavision 
$60.00 In Canada, Theatre Poster Ser- Released thru UNITED BEJARTISTS: 
Double Faced vice, 227 Victoria St., Toronto. 


$110.00 


JANIES MASON 
NEVILLE BRAND 
KATE MANX 
RPTORN 


een OF eee NASON BRAND 


ADVENTURE! fig mL MANX TORN 


TECHNICOLOR® pavavision’ —uwneoasiesrs 


Usher's 
Badge 


Each .... 40¢ 
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3-Piece Streamer 


15 feet, strung together, in color 
Complete streamer ............ $16.50 


F ADVENTURE! 


PIONEERS OF THE SEA 
TAMERS OF THE LA 


Ate ELE PROTON eae 


ORDER ALL ACCESSORIES FROM NATIONAL SCREEN EXCHANGE 
nee 


Make way for the 
makers of a nation! 


Also Available: 


SET OF EIGHT 
11 x 14 
LOBBY STILLS 


Window Card 22 x 28 Lobby Card 


RADIO AND TELEVISION MATERIAL TELOP AND SLIDE 


Both of the announcements _illus- 
trated are available in both styles 


FREE Television Spots 


A complete set of action trailers is available on 16 mm ready-to-run. There is 
one 60 second spot, two 20s and one 10. 


and will be made up on either a glass 
slide or a “Telop” print. Check with 
TV station for form preferred before 
ordering. 


Style “A” is for use of regular 20- 
second announcements. 


FREE Radio Spots 


A complete set of swashbuckling spots is available on one double-faced, long 


6epr s =! 
playing record. Time is left at the end for local tag. ee gr ere nied Sos station 
break announcement. 


Style “A” 
: Call letters will be included at no 
FREE Interview Record Ep 

There are two open-end interviews on one 12” long playing record. One is with 


star James Mason, running three minutes, fifty-five seconds. The other is with 


PRICES: 


$5.00 without theatre imprint 


producer-director-writer Leslie Stevens and runs 4:50. Script is included. 


$7.50 with theatre imprint 


$2.00 for each additional slide 
or telop 


These accessories will be shipped FREE while the supplies last. 
Please be sure to ask the stations to return this material to you 
when it is no longer needed. Then send it to your United Artists 
Note: Theatre copy added locally 

can only be done on the Telop 
Style” “e print 


Exchange via the Film Delivery Service so it can be used with later 


playdates. 


Order From: Exploitation Department, United Artists Corporation 
729 Seventh Avenue, New York 19, New York Order from: QQ TITLE CARD CO., 247 West 46 Street, New York 36, N. Y. 


Printed in U.S.A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


